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Slide 1 (Title page) 

My name is Yukiko Muta of Josai University. I will now begin my presentation on “Readers as advertisers 

in British magazines targeting young female readers at the turn of the century”. 

 

Slide 2 (概要) 

British magazines targeting young female readers from the 1890s to the 1900s found another way to 

advertise besides placing advertisements in print media such as newspapers, books, and other magazines. 

The way is utilizing the community of readers to their advantage. The leading magazines targeting young 

female readers of the period, Girl's Own Paper and Girl's Realm, established philanthropy guilds in their 

magazines around 1900, where readers could take a proactive role. But at the same time, they were in effect 

fan clubs, because readers of the guild’s members were expected to promote the magazine's name by 

recruiting new members and holding bazaars and others. In this presentation, I would like to reveal the 

publishing strategy of magazines targeting young female readers, which was to utilize their readers as a 

medium of advertising for the magazine. 

 

Slide 3 (構成) 

I will review some background on the genre magazine targeting young female readers first, then explain the 

advertising aspect, which the philanthropy guilds have. All quotes from the magazines in this presentation 

are taken from the “Annual”. 

 

Slide 4 (「少女雑誌」とは／引用①)  [Background]  

In the late 19th century, with the availability of education, work, and the age of consent for marriage, young 

women in middle-class families gained a period between childhood and marriage, or their teens and early 

20s. As Sally Mitchell defines it in quote [1], magazines were published for these young women, who had 

different lifestyles than their parents' generation. It is not hard to imagine the commercial value of the 

magazines, which offered a wealth of information that their parents' generation did not have. The classical 

magazines such as the Monthly Packet and the magazine, which was strongly influenced by the first feminist 

movement, Atalanta were also published at that time, but the Girl’s Own Paper and the Girl’s Realm, which 

I am introducing in this presentation, reached a much wider demographic which spanned classes and 

appealed to readers of all age readers. The magazines required a more competitive strategy to compete in 

the marketplace. 

 

Slide 5 (Girl’s Own Paper について)  [Introduction of Girl’s Own Paper]  

The Girl’s Own Paper was a one-penny weekly magazine which was started in 1880 by the publishing 
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division of the Religious Tract Society. By offering a variety of fiction as well as essays, poetry, sheet music, 

fashion, and practical articles for use in household chores, it became the first widely successful girl's 

magazine for the lower-middle and middle classes. 

 

Slide 6 (Girl’s Realm について)  [Introduction of Girl’s Realm]  

Girl’s Realm was a six-pence monthly magazine, edited by author Alice Corkran. Girl’s Realm described 

girls' education, employment, and physical activity in a positive and rather natural way because it was a part 

of the Lady’s Realm.  

 

Both magazines deeply understood the importance of involving their readers and had pages for readers' 

letters and concerns. Readers learned about trends, schools, and careers from the magazines. In the 1880s, 

one sales promotion strategy may have been to establish an interesting and informative readers' column 

and to create an imaginary community of readers. 

 

Slide 7 (引用②市場競争の激化) 

However, in 1824, only 24 magazines were published for young people in England, but by 1900, the number 

had jumped to 160 titles. This indicates that many publishers realized the power of young people, whom 

they had not previously considered as consumers. As shown in quote [2], even long-established publishing 

companies had already experienced a period of declining sales in the 1890s, due to increased competition 

in the marketplace. In order to compete in intensifying market, the establishment of the philanthropy guilds 

was one of sales promotion strategies. 

 

Slide 8 (広告としての慈善活動ギルド) 

The philanthropy guilds established in magazines from 1900 onward had a reader fan club element and a 

clear magazine intent to involve readers in the promotion of the magazine. The Girl's Own Paper Guild of 

Sympathy began with issue #1087 in 1900. Guild pages of the Girl's Own Paper were prepared once a 

month and included comments from the chief editor, lists of current necessary supplies, correspondence 

columns, and the full names of new members. After payment of an annual membership fee of 1 shilling and 

donation, the chief editor posted who had donated how much or what on the pages. The lists of their full 

names and records of donations seemed to have greatly increased the reader's desire for recognition and a 

sense of belonging. 

 

Slide 9 (引用③お互いを助け合うためのギルド) 

The history of the establishment of the pages is explained in quote [3]. The aim was to gather readers who 
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were willing to pay an annual membership fee to contribute to the magazine, to create a community of 

readers, and to strengthen the relationship between readers and editors and readers’ network. 

 

Slide 10 (引用④バッジがほしい読者) 

Quote [4] is about the guild's rules and regulations of the Girl's Own Paper. Its notable item 4 indicates 

that the guild is not just a charitable organization, but a statement of the magazine's desire to get new, 

regular readers. 

 

Slide 11 (引用⑤バッジがほしい読者) 

In the first installment of the guild's series, it states that it will consider distributing “badges” to its 

members. In quote [5], the editor's anger at readers who almost lost sight of the guild's original purpose 

due to their desire for badges is apparent. It is thought that readers were looking to the guild for enjoyment 

and entertainment. This is evidence that young women in 1900 already had a consumer culture in which 

material desire was a motivating factor. The distribution of badges has a two-step process: the badges serve 

as advertising to lead readers to become regular subscribers, and at the same time readers with badges serve 

as a living advertisement for the guild, encouraging readers to go out and engage in various activities to 

attract new readers. 

 

Slide 12(Girl’s Realm Guild of Service and Good Fellowship の場合) 

The Girl's Realm Guild of Service and Good Fellowship began with issue #18 in April 1900. The early leader 

was the chief editor, but later noble patrons of readers served as operational officers. 

 

Slide 13(引用⑥ギルドのモットー：楽しいギルド) 

The guild's activities also centered on raising various funds, such as a fund to send cribs to hospitals and a 

fund to help with school expenses for girls. The guild also gathered for roundtable discussions between 

editors and readers, annual general meetings, charity bazaars, and concerts. New members were, of course, 

listed by their full names along with their membership number, and the number of members eventually 

exceeded 8,000. The guild focused more on connecting readers, especially young women, as quote [6] 

indicates. Unlike the Girl's Own Paper, Girl's Realm interestingly became a magazine with a communal 

reality.  

 

Slide 14(広告欄に入れられたギルド) 

The Girl's Realm is similar to the Girl's Own Paper in terms of guild content, but what is interesting in 

terms of advertising is that the guild was placed in large advertising pages in 1901. The guild also held 
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extensive competitions to attract readers. 

 

Slide 15(Grand Prize Announcement) 

In 1900, there was a competition to win a piano and pearl necklace as shown in the image to the reader who 

invited the most new members. Guild members would clip a coupon from the magazine, fill in the personal 

information of the new member they invited, and send it to the publisher along with one shilling of their 

annual membership dues. If they applied to the publisher for more coupons, they would receive up to five 

coupons, but if they wanted to invite more, they had to buy more magazines. Although no specific number 

of how many new members the winner was able to invite, it is clear that the editors had hopes that readers 

would buy more magazines for the grand prize. 

 

Slide 16(Grand Prize Competition (1901)) 

As an example of the actual number, in a 1901 competition open to all, the grand prize was a bicycle, a 

fashionable item at the time. If they applied the same way as before, members received 25 of the coupons 

shown in this slide. The winner of this competition was a girl who received v3,242. According to the editors, 

a total of 300,000 votes were cast. The competition was a very effective sales promotion. 

 

Slide 17(引用⑦広告欄と読者) 

As Garvey states in quote [7], Girl's Realm readers were guided by the advertisement space, and by joining 

the guild, they became more than just consumers who bought and read magazines. Their consumption 

behavior was designed to advertise the magazine, and they were unwittingly used as walking billboards for 

the magazine. 

 

Slide 18(まとめ) 

This presentation highlighted two examples of turn-of-the-century girl's magazines, Girl's Own Paper and 

Girl's Realm, using their philanthropy guild readers as billboards. Because these magazines were aimed at 

young women, whose readership was quickly shifting, they found it effective to have their readers find the 

next reader while they were still subscribing to the magazine. This strategy seems to have been based on 

the psychology of young people, who are more inclined to read a magazine if it is recommended by friends 

or sisters than by adults such as parents or publishers. 

 

Slide 19(引用文献一覧) 

Works cited are as shown on the slide. Thank you for your attention. 

 

*I am grateful to Nanami Sugaya (Japan Women's University) for her rapid translation.  
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